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Topics

• Principles of University Engagement
• Engaged Research
• University management support, and the 
Engagement Thailand network
• Career advancement of academics, and university 
indicators on engagement
• Other engagement roles of a university
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Criteria for University Engagement

การรว่มคดิรว่มทาํแบบพนัธมติรและหุน้สว่น (Partnership)

เกดิประโยชนร์ว่มกนัแกผู่เ้ก ีย่วขอ้งทกุฝ่าย (Mutual benefit)

มกีารใชค้วามรู ้สรา้งความรู ้และเกดิการเรยีนรูร้ว่มกนั 
(Knowledge & Scholarship)

เกดิผลกระทบตอ่สงัคมทีป่ระเมนิได ้(Measurable social impact)

University Engagement is conducted under the following 
conditions



Research : Traditional Paradigm
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Aims

Local wisdom Academic knowledge

Local problem

Action

Results



Book : “Thai University Socially-
engaged Scholarship”
ISBN 978-616-395-718-4

 รว่มคดิรว่มทําแบบพันธมติรและหุน้สว่น
(partnership)

 เกดิประโยชนร์ว่มกนัแกผู่เ้กีย่วขอ้งทกุฝ่าย 
(mutual benefits)
 เกดิการเรยีนรูร้ว่มกนั และเกดิผลงานวชิาการ 

(knowledge sharing and scholarship)
 เกดิผลกระทบตอ่สงัคมทีป่ระเมนิได ้

(measurable social impact)

www.engagementthailand.org



Engagement Annual Conferences

1st Conference : Chiang Mai University, November 2014
2nd Conference : Rajamongkol University of Technology,

August 2015
3rd Conference : Suranaree University of Technology,

August 2016
Next Conference : Chulalongkorn University, 2017



SeS Body of Knowledge
Book series : Socially-engaged Scholarship
 Book 1  “Principles and Methods”

ISBN 978-616-91731-4-4
 Book 2  “Writing of Socially-engaged 
Articles” 
 Book 3  “Analysis of Socially-engaged 
Work”

(Release date : January 2017)
www.knit.or.th



A network of 50 Thai universities committed to
societal engagement (www.engagementthailand.org)



EnT engagement partners

• communities
• cultural centers and practitioners
• industry and social enterprises
• students and alumni
• international institutions



An Engaged University :
The EDGE survey

https://www.publicengagement.ac.uk/support-it/self-
assessment/edge-tool

•Purpose 
•Process
•People

Emerging -> Developing –> Gripping -> Embedded
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What else can a University do?
• As a knowledge producer and applicator

• Address prioritized needs of society through 
application of knowledge

• As an educator
• Integrate societal engagement into teaching, project-

based learning, apprenticeship, and volunteer work 
by students

• As a purchaser and investor
• Include social agenda in the purchase of goods and 

services, investments
• e.g. new buildings  training of local apprentices, 

use local materials, employ local labour
• As a model community

• Sustainable campus (electricity, water, waste 
management, transportation, green areas, etc.)
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The University as an “Engaged Educator”

“Socially-engaged Pedagogy”
1. Learning objective
2. Learning activities
3. Learning Outcome assessment

• Understanding diversity, inequalities, cultures, etc.
• Volunteering spirit / generosity/ civic duty
• Communication/ consensus building
• Problem solving/ critical thinking
• Team working/ leadership
• etc.



University Volunteers

• student’s intra- and extra-curricular activities 
• “Professional volunteers” – university personnel



“Practice what you preach” : University 
as a Sustainable Community

• UI “Green Metric” 
– Energy and climate change, waste management, 

water usage, transportation, education, setting 
and infrastructure

– 9 Thai universities in Top 100 (Chulalongkorn -30)

• Sustainable University Network (sunthailand)
– 20+ universities



UI Green Metric -2015



The Sustainable University Network 
(sunthailand.org)

• 20+ universities
• Linked with International Sustainable Campus 

Network (ISCN) – TU and CU are members
• Sharing of good practices
• 1st Conference in November 2016



จัดตัง้เครือข่ายมหาวทิยาลัยย่ังยืนประเทศไทย  
(Sustainability University Network of Thailand) 

สามารถใชเ้ป็นผลงาน

ย่ืนขอตําแหน่งระดบั

ชํานาญงาน ชํานาญ

การ 

เปิดรบับทความเพ่ือนําเสนอในการประชุม ใน 4 หวัขอ้ ไดแ้ก่

1. นโยบายและการวางแผนการดําเนินงานสู่ความเป็นมหาวิทยาลยัยัง่ยืน

2. การสรา้งความตระหนกัในเร่ืองการพฒันาอย่างยัง่ยืน

3. การพฒันาตวัช้ีวดัความเป็นมหาวิทยาลยัยัง่ยืน

4. หวัขอ้อ่ืนๆ ท่ีเก่ียวขอ้งกบัการพฒันาอย่างยัง่ยืนในสถาบนัการศึกษา

www.sunthailand.org

จาก รศ. ดร. กิตติกร จามรดสุติ (2559)

http://www.sunthailand.org/


Office of Higher Education Commission : 
Academic Career Advancement Criteria

Commission of Civil Servants in Higher Education, 
Announcement no. 9, 2013 :

-recognizing socially-engaged scholarship as 
legitimate work for academic promotion (to 
assistant, associate, and full professorships), 
equivalent to research articles 

- 7 criteria to evaluate quality based on PAR
- First successful application (Lampang RU)



Application for Academic Promotion

Asst., 
Assoc., Full 
Professors

Teaching 
performance

Academic 
works

Research 
Publications

Other 
research 
products

Socially-
engaged 

Scholarship

Books
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Office of Higher Education Commission : 
Indicators on University Engagement

Indicators being considered: 
• Commitment : policy and strategy, targeted areas 

and groups, institutional mechanism, funding, 
involvement of students and staff

• Output : beneficiaries of university services, results 
from research/innovation/new business models/ 
policy implementation 

• Outcome : increased incomes, wider and stronger 
networks, models for dissemination, changes in 
related laws and regulations, etc. 

• Impact : quality of life of target groups, mechanisms 
for sustainability, etc.



University Investment 
(in Social Enterprises)

University of Northampton (U.K.) + Goodwill Solutions CIC
• Furniture warehouse and logistics, 2 million pounds/yr, 40 

employees
• Trains 120 ex-offenders/yr in warehousing business , keeping 

them for 2 years (costing 200,000 pounds/yr), to get them back 
into work by training and building employment records

• linked with U. of Northampton (shareholder, student internships, 
research, community activities)

• Saving public funds (each prisoner costs the public 36,000 
pounds/yr) and increasing public safety (26% of ex-offenders 
will commit a new crime within 12 months of release)
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University Investments  (in Sports)

Victoria University (Australia) + Western Bulldogs 
football team

• Major sponsor
• Joint research and staff appointments 
(in sports science)
• Work placements for students
• Collaborative education programs
• “practically an additional campus”
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Conclusion

“Politics is a calling, not a career”
• Charles de Gaulle

Engagement is also a calling : there are 
many innovative ways to engage, but 
they must be led by a social agenda, 

together with passion and belief
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